
UPS systems have traditionally been spoken about in a language that is purely functional — 

reliable, necessary, but emotionally distant. The communication around them has remained 

largely unchanged for years, leaving little room for connection or aspiration. We believed the 

category deserved a rethink.

When Nxt Energys came to us for a brand rehaul, we saw more than a design exercise. We saw an 

opportunity to humanise a critical industry. At a time when the world was consciously moving 

toward sustainable solutions, and the energy sector was beginning to talk about responsibility 

to the planet, we chose to lean into that shift with honesty and intent.

Grounded in consumer behaviour and cultural change, we reimagined the brand through a Green 

Lens — not as a trend, but as a belief. The aim was simple yet meaningful: to make conscious 

choices feel modern, relevant, and desirable. By balancing warmth with seriousness, we 

helped Nxt Energys speak a language that felt responsible, forward-looking, and quietly 

confident.

Take a look.

Identiy design for the brand
laying emphasis on the Green Plus
which adds a green lens to
the category

Paper weight designed to
bring alive the fluidity of

Green Energy

A charging device that
saves on material and the

wastage dumped on this
planet making it greener

A solar powered installation
to be kept on top of the office

building or outside in the garden
that lights up neigbourhood

without electricity

A molecular enegy idea that
makes humans conscious of the
Green Lens

E N E R G Y S
energy. for a new world


